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The Construction of Attractive Sites in Taitung,
Taiwan: On Emerging Newly-Styled Cultural
Tourism during the Pandemic Era

Chih-Hsing Lin (Agilasay Pakawyan )
Former Deputy Director

National Museum of Prehistory, Taiwan

Thank you, Cladia, for your introduction. Hello everyone, I am delighted to
participate in this conference and present this topic.
The Construction of Attractive Sites in Taitung, Taiwan: On Emerging Newly-Styled

Cultural Tourism during the Pandemic Era

® K’¥H2

*My main concerns

* In this work | want to discuss how travel agents use their rhetoric and arrange
activity to create landscape for attracting tourists.

In this study, I want to explore how travel agents use their rhetorical skills and activity

planning to create tourist attractions for the landscapes where tourists visit.
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Why Tourists Visiting Taitung?—An Overview

Taitung image under commercial

tourism A simple statistical record.

* Neglected cultural / indigenous * In 2015, there were approximately 6
elements . million tourists arriving in Taitung.

* Natural and local products tourism * Only 6% of them engaged in cultural
were main patterns for external tourism
visitors

* indigenous participating activities less
than 1%.

In 2015, the National Museum of Prehistory I worked for aimed to strengthen
collaboration with travel agencies. I invited one of the general managers of a well-
known Taiwanese travel agency, "Lion Travel," to lecture at the museum. I noticed his
analysis of the tourism statistics in Taitung: "Out of approximately 6 million tourist
arrivals in Taitung throughout the year, the majority of them engaged in nature-related
tourism activities such as visiting famous scenic spots, soaking in hot springs,
experiencing hot air balloon rides, participating in triathlons, and so on. Only 6% of
the visitors had been involved in cultural tourism activities, and the number of tourists
entering indigenous communities is lower than one percent." I was astonished by the

low participation rate for cultural and indigenous tourism activities.
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In fact, the government had kept long term
policy to develop cultural/indigenous tourism.

The efforts of Taitung County P . .
administration- Taitung County Tourism Classification of Tourist Attraction

Website's Attraction Map and Guide. Attributes (compiled by the author).
* https://tour.taitung.gov.tw/zh-

tW/attra ctio n/ma o] Analysis of Tourist Attraction Attributes Presented on
. R he Taitung County Tourism Website.

s Tourist Attraction

S Attributes number
. . Indigenous features 49
& Historical/Cultural 33
| g Attractions

[ %y Natural Landscape

B sey Y Attractions 158
7] A

—f 5 ® Tatol 240

Although Taitung's tourist attractiveness predominantly lies in its natural attractions,
efforts have been made by the Taitung County Government (including support and
assistance from the central government) since the 21st century to invest in cultural
tourism to develop the tourism industry. On the "Taitung Tourism Website" which the
Taitung County Government established, it has included 240 attractions and
significant tourist sites for reference in the tourism market. Among them are historical
and cultural institutions, religious and art attractions (approximately 49 sites), and a
significant number of attractions related to indigenous communities, totaling 33.
Altogether, there are about 82 attractions related to history and culture. The remaining
attractions are primarily associated with natural landscapes, agriculture, forestry, and
fishing. However, in the eyes of travel operators, it is evident that Taitung's most
appealing attractions are still natural landscapes, while cultural tourism's

attractiveness (including indigenous communities) remains relatively weak.
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Crisis or Opportunities Brought throughout
the impact of Covid-19?

The particular phenomenon of tourism in 2019-2022 Taitung County Visitor

Taitung during the pandemic effects. Statistics by Year
* Revenge travel: people pouring Number of Visitors
in Taitung for releasing tightness

of life under pandemic pressure. 2019 8,281,101

* Pseudo-traveling abroad: rural 2020 10,333,218
area or remote mountainous

countries within Taiwan became 2921 SRR
alienized places under the 2022 8,164,565
conditions of limitation of going

abroad

Affected by the COVID-19 pandemic, international travel activities have been
restricted. In order to seek survival, the travel agencies were encouraged by
government policies to promote domestic tourism activities around Taiwan, especially
in those remote areas far from the political and economic centers, such as Taitung
County in the southeastern part of Taiwan. The number of tourists in Taitung had been
thriving except during severe outbreaks (the first half of 2020 and May to July 2021).
With the sudden emergence of more prosperous tourism phenomena, particularly in
the last half year of 2020. The news medium had developed an exciting term,
"revenge travel," which referred to the mindset of "desiring to relieve the boredom of
isolation and fearlessly traveling despite the risk of infection." Some people also refer
to it as the "pseudo overseas travel" phenomenon, especially outlying islands travel
activities, as the transportation creates a sense of traveling abroad. If the trip's
destination is a culturally diverse region (such as when tourists visit indigenous
areas), the tourists would further be satisfied with their psychological need for an

overseas experience.
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New Pattern of Cultural Tourism: Appearance
of a Prominent Travel Agency in Taitung

Traveling Taiwan with Chairman of the
board
SILOAH TRAVEL CO., LTD

o https://www.twincn.com/item.aspx?no=4387
1553

RADIRITHROABRAS

Quoted from https://www.taiwanviptravel.com/autobiography/
launched on June 6, 2023.

In early 2021, a travel agency named SILOAH TRAVEL CO., LTD. (renowned in
Taiwan alongside the Lion as mentioned earlier) emerged in Taitung, which
introduced travel programs focusing on high-quality service and in-depth exploration
of nature or culture. Initially emphasizing overseas travel, they later created a famous
travel brand called "Traveling Taiwan with the Chairman." During the pandemic, they
launched a series of activities centered around Eastern Taiwan's natural beauty,

cultural heritage, and landscapes.

o BER7

Two cases occurred both in Lanyu island and
in Taitung County proper.

February 27th to March 1st, 2021. September 4th to 8th, 2023.

| qf‘
> N

bk i
MRBREEEREA L
RERE T 4 B

Quoted from https://www.taiwanviptravel.com/lanyu04/ viewed on June 6, 2023.

MR ERh MR ot

Now, I will use an itinerary they launched on February 27th, 2021, during a relatively
stable period of pandemic control in Taiwan, as well as several 4-day tour itineraries
they introduced for Lanyu and Taitung, to explain their strategies for creating tourist
attractions and activity appeal.

10



® KK

Taitung’s expedition: a new experience

Title of the first activity: Title of the second activity

o N - -ni * “Marquess's Four-Day Journey to
Embarlf ona 3-day, 2-night Orchid Island and Taitung: Explore
marquess’s journey of the 300-year-old underground

exploration and adventure in hﬁusesdof thelTﬁo tribe, Expe:iience
; ; it the traditional hair-swinging dance

Hual.len.and. T.alfcung, V|5|t_|ng the of Orchid Island, Enjoy the

Cawi Tribe, joining the Wild performance by musicians wearing

Monkey Expedition Band, th?jditiOPﬂ 'Ira%tribe ‘(tjhgng parﬁts’,

. . . ide a Tatala boat and brave the

cllmblng trees in Luan.shan for waves for excitement, Visit the

excitement, and learning Kahe house to courageous warriors

indigenous percussion with the against nuclear waste

Gageng” .

All the itineraries were designed, themed around indigenous communities, attractions,
traditional dances, and even social movement heroes. In order to enhance the
interpretation of tourism appeals, the activity themes have changed from the usual
approach of being concise and clear, but choose lengthy lists and descriptions.
Although not all activities throughout the journey are directly related to indigenous
cultural experiences, they still revolve around the theme of indigenous culture as a

call to action.

® KEhI

Re-create local indigenes
see and surprise

They also use many photos like these: Re-create local indigenes

11
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Amazing indigenous performances
female and male’s unusual images

And these: Amazing indigenous performances

® K¥H 11

Concert inside Paleolithic cave
staying with eight thousand years’ local atmosphere

ﬁ 2
i $ ¢
i

And these: Concert inside Paleolithic cave, and 7atala boating experience

12
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Taitung, a place you should visit

The place The reason

* The total population of Taitung is 215,768 (July 31,
2020). Five thousand years ago, Taitung was one of
the most developed regions in terms of cultural
landscape in Taiwan. Even today, many cultural
sites can be found on the coastal terraces on the
eastern side of the mountain range. These sites
date back from 10,000 to 1,000 years ago,
belonging to different periods and cultural

p— characteristics. They include the Tsangbin culture

. s of the Paleolithic era, the Qjlin culture and the
Beinan culture of the Neolithic era, among others.
%”'"' g - Taiwan is surrounded by the sea, and each
cwe coastline has its own unique features, but none
G can compare to the pristine, natural, and beautiful
coastline of Highway 11 in Taitung.

The left image adopts a common descriptive approach to introducing the history and
culture of Taitung. While the information used may only be partially accurate, it

successfully portrays the characteristics of Taitung.

e KEhH 13

Beautifulness: only poems can tell

Poets always like to stay
| Love Taitung

EEE®
&0 seMSEAE In the past, Dad called Green
58 BEBEENT Island a temporary home
Today, | am filled with tears for
a% asEas Orchid Island
e Taitung, oh Taitung
NE BYE You call out to me

With both love and sorrow

In addition to employing standard descriptive writing techniques to portray the
essence of local history and culture, the narration takes on a literary tone, expressing
and enhancing the appeal of tourism from the perspective of the chairman himself
(written in the first person).

13
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From a Homeland to many Homelands

Homeland defined
Written before the start of the journey:

(EEpE2ZAT)
i e Yes, my friends mock me as a " fickle lover "!
21 | RERKHE - RARROEM - K I was born in Qingshui, Qingshui is my
A - BRSUGE - BLEE - RER hometown. | have been doing business in
e Taipei for 50 years, so | say | am a Taipei
person. | explored Matsu, fell in love with
Matsu, and now my household registration
is in the uninhabited island of Daciu.
Recently, | have become addicted to Taitung,
I really love Taitung so much!

So, Qingshui is my hometown,
CBRERAN (O R Taipei City is my home,

Matsu is my registered place,
Taitung is my spiritual home.

Here, the chairman mocks himself as a "fickle lover" of travel while expressing his
love for Taitung as a "spiritual home," aiming to evoke emotions and participation

willingness of potential visitors.

® fFH 15

Shaping the Attraction of Service Team —
Tour Guides

She, a tour guide and an exceptional
Lamulu Pakawyn writers with awards winner.

We have 120 professional tour guides in
our county. Listening to their guided
tours will definitely [eave you wanting
more.

* Tour Guide: Lamulu Pakawyan

* Education: National Taiwan University,
Department of Anthropology

* From the Puyuma Tribe in Taitung,
well-versed in indigenous culture, and
honored with three gold medals and
one silver medal at the 11th Taiwan
Indigenous Literature Awards in 2020.

In the introduction of the tour guide, we can see that besides emphasizing her major
and literary award achievements, there is also a special emphasis on her indigenous

identity as a member of the local Puyuma communities.

14
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Shaping the Attraction of Service Team —
Expert Scholars

A scholar and an indigenous leader
Lin, Chih-Hsing(Agilasay Pakawyn) with literature talent
Lin Chih-Hsing, the former Deputy
Director of the National Museum
of Prehistory, is also from the
Puyuma Tribe. We have invited
him to give a special lecture titled
"From 15,000 Years Ago to Today's
Taiwan," which is truly
unprecedented!

Regarding the invited Expert Scholars, similarly, emphasizing his indigenous identity
is also emphasized in addition to highlighting their professional experiences and
speaking topics.

* R 17

Shaping the Attraction of Service Team —
good-looking secretary with us during the whole of
journey

Secretary Representative: Julina They described her in this way.

Only those who have worked as
flight attendants can become our
travel secretaries! This is our
strict rule and requirement.

In Taiwan, the impression of flight attendants is associated with beauty and services.
Therefore, emphasizing that the travel secretaries must have the qualifications of

flight attendants guarantees service quality.

15
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Attractions of accommodation and dining
arrangements

Requirements for gastronomy and
Five-star hotel. environmental aesthetics.

The traditional
restaurant in Lanyu
has been transformed,
with tablecloths, chair
covers, bowls, plates,
and vases brought
from Taipei for
decoration!

Accommodations are always preferred with five-star or higher-rated hotels. If such
hotels are unavailable in the local area, the travel agency's staff will arrange in

advance to ensure high and aesthetic service quality.

® RBER 19

Attractions of accommodation and dining
arrangements

Leisure and knowledge: Enjoying coffee
. A L and listening to legendary stories under
Food presentation and dish description. the banyan tree

There are two types of dining experiences: main meals and snacks. The main meals
primarily feature local cuisine, and great attention is paid to the aesthetic environment
to enhance the overall quality. A "Food Storytelling" activity will be arranged,
emphasizing cultural interpretation and narrative rather than just the preparation
process. As for the snack arrangements during the activities, they often follow urban
dining customs, such as serving coffee and red wine, creating an atmosphere like a

movie scene.

16
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Create luxurious and comfortable
transportation attractions.

Chartered flight transfer Luggage service slogan:

* "Just hand us your luggage when
you disembark from the plane,
and your luggage will be in your
room by the evening."

Quoted from 7 25475 ¢ #[] - Bing images viewed on June 6, 2023.

They provide high-end arrangements such as chartered flights, luxury private cars,
and first-class train cabins, and to reduce the burden of purchasing souvenirs, cultural
and creative products, and gifts during the journey. Considerate luggage handling

service is also provided to make guests feel comfortable and dignified.

® Rh 21

The attractiveness of a business brand

He is the brand of exquisite travel. Participants became club members

Based on my knowledge from the interactions with the participants, the chairman's
travel preferences and organizing style have formed a travel brand that appeals to a
specific customer base. Guests who have participated in multiple activities have
become acquainted and built friendships. They plan trips together and sometimes even
organize their groups. They require travel agencies to arrange itineraries according to
their interests and needs, resulting in a portion of the "Travel Taiwan with the

Chairman" customers of common interests resembling social clubs.

17
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concluding remarks

* The pandemic has brought new cultural tourism practices to Taitung.
They shaped Taitung's unique cultural elements into a very tourist-
attractive place. Then, using literary and poetic expressions, they put
forward the idea that even a foreign place can be a "home of the
heart" and construct the tourism space as a different stage and
belonging to themselves. This emphasis on identity fits with Taiwan's
contemporary attitude towards a diverse society and culture.

o HKEhH 23

concluding remarks

* However, is the feeling of home an illusion of rhetoric? Does the
feeling of home come from experiencing a journey that makes one
feel completely at ease (returning to the original way of life) and truly
honored (receiving the treatment befitting one's social status)?

* The target audience attracted by this comfortable tourism appeal
differs from the general mass tourism or Independent Travel.
Therefore, the characteristics of the tour group members tend to be
female, older, and of higher socio-economic status.

* However, whether it is mass tourism or niche tourism, for Taitung, it
should be the more the merrier!

18



o KR 24

concluding remarks

Another New Project Emerges: Will the
Chairman's Declaration of Philosophy Migratory Birds that Fly Away Return?
* Our Philosophy:
To enhance the quality of tourism in
Taiwan.
* Our Mission:
1.Promote internationalization of
Taiwan tourism.

2.Protect and preserve indigenous
cultures.

3.Highlight the outlying islands as new
tourism attractions.

* Our Commitment:
No commissions, no kickbacks.

Since September 2022, there have been no new tours from the travel agency. Is this
due to the impact of the reopening of international travel, with tourists returning to
international tourism and causing the disappearance of tours in Taitung? However, the
travel agency recently released new promotional materials to attract customers. In the
post-pandemic era and the fierce competition in international tourism, will it still

become a new tourist attraction in Taitung?

® R®h 25

Thank you for listening.

Thank you! Most of the visual data used in this presentation is sourced from the public
information available on SILOAH TRAVEL CO., LTD's website, and some were provided
by Ms. Shufen Cheng. | want to express my gratitude for their contributions.

19
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